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Anti-centrist brands for design-conscious leaders
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Most brands are built to avoid risk — to stay broadly acceptable.  
Centrist by design. The result is a brand no one feels strongly about,  
and no one remembers.

We don’t build those.
 
POST builds for design-conscious leaders who refuse the middle — 
who know what they stand for, and need a brand to match.
 
A brand that signals clearly to those who matter, builds recognition,  
and the loyalty that follows.

Case Studies

Next
Contact

Interlandi Mantesso Architects (im.a)

Profile
Alignment

Two Directors. One Standard.

Piccolo·House
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Interlandi Mantesso Architects (im.a)

Anyone hoping a logo refresh will resolve a positioning problem.

Committees seeking the safest possible outcome.

Businesses that need the brand to please everyone.

If the goal is to be liked by all, we’re the wrong studio.

Who we don’t:

Leaders whose work has outgrown the brand it currently  
wears, and who know it.

Founders building on conviction — not diluting it for broad appeal.

Businesses prepared to invest in identity as architecture —  
not as expense.

Who we work with:

Piccolo·House
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Piccolo·House
Interlandi Mantesso Architects (im.a)

Case Studies

Alignment

Next
Contact

Context and Approach

Developer branding typically scatters equity — a fresh identity for every 
project, none of it banking. The Piccolo name already carried a reputation; 
the brand hadn’t captured it.

We resolved it. ‘Piccolo · House’ became the system, not the endorsement 
— and every development lives inside it as a Piccolo House, identified 
by its address alone. No mark beneath. Once a building completes, the 
address falls away, and Piccolo House is what remains.

We began with the thinking, not the mark — an idea we called the axis of 
connection: the relationships between place, people and the built form, 
held in balance. What it needed was something to embody it. We found 
that in a detail already present in Piccolo’s world — a dot, previously used 
but without carrying meaning. We recognised what it could hold, drew 
it out, and made it the anchor of the visual system: a single central point, 
placed temporarily alongside each address, holding everything in relation.

Every project becomes part of a continuous identity carried across sites 
and time. The system is locked. Every release from here begins inside 
the brand rather than building a new one — so the budget that would 
have gone to throwaway identities concentrates into a single asset that 
appreciates instead. It’s a logic that only holds for a developer like Piccolo 
— one that stays with its buildings long after handover rather than quickly 
moving on. Their work is built to endure; the brand is built the same way.

The campaign followed the same conviction. Rather than compete in a  
sea of hyper-real renders, we proposed something human — led by 
narrative, not by the building. Not how the architecture looks, but what it 
means to live inside a Piccolo House. A feeling, not a render pack.

The outcome: one brand that compounds, rather than a dozen that 
fragment — each release deepening the same name, not starting another.

Services Delivered

Brand and Identity System
Naming Framework. 
Creative Direction across Campaign and Image-Making. 
Art Direction. Campaign Concept. Photographic Direction.

Digital
Lead Capture Landing Page (Design and Build). 
Social and Digital Campaign Assets.

Printed Matter
Brochure. Collateral. Floorplans. 
Layout and Presentation Styling.

On Site
Signage Design and Application.



18 Barry St Kew VIC 3101

5Logotype System (Primary)Piccolo·House
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6Logotype System (Secondary)Piccolo·House



7Business CardPiccolo·House



8Piccolo·House With Compliments



9Piccolo·House Letterhead



10Piccolo House BookPiccolo·House



11Piccolo House Lead Capture Page—Mobile Viewport



12Lead Capture Page—Desktop Viewport18 Barry St, Kew



1318 Barry St, Kew Floor Plans



1418 Barry St, Kew Render Pack



1518 Barry St, Kew Domain Prestige Advertising



16Brochure18 Barry St, Kew



17Brochure18 Barry St, Kew



18Brochure18 Barry St, Kew



1918 Barry St, Kew Display Suite Signage



20Transit Advertising18 Barry St, Kew



21Piccolo·House Site Signage



22Tote Bag18 Barry St, Kew



23Site Hoarding18 Barry St, Kew



24Piccolo House Universal Gifting Box



25Piccolo House Tube



26Piccolo House Buyers Tote Bag
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Piccolo·House
Interlandi Mantesso Architects (im.a)

Context and Approach

Services Delivered

Brand and Identity System
Brand Architecture. Naming System. Art Direction.  
Campaign Concepts. Photographic Direction.

Digital
Website (Design and Build). 
Social Assets.

Printed Matter
Submission Documents. Fee Proposals. Business Cards. Letterhead. 
Layout and Presentation Styling.

On Site
Signage Design and Application.

im.a was at an inflection point. 

The existing brand had outlived its purpose. It carried a timestamp  
of when it was created — and when you’re looking to attract high- 
calibre talent and positioning alongside a particular tier of practice,  
the old identity couldn’t support that. It had become an invisible  
ceiling: introducing doubt and inviting comparison with lesser firms. 

There wasn’t a choice — it had to change.  
The fix was structural, not cosmetic. 

The objective was simple: a brand that reflected who they had  
become — the calibre of their work, the maturity of the practice,  
and the trajectory ahead. 

The transition covered everything. A considered shift in name and 
architecture. A new website. Every artefact between them. 

The identity system belongs to the architectural lexicon — restrained, 
precise, confident. Its strength is structural. From website to fee  
proposals, the brand remains unmistakably im.a. 

This is the value of a considered system: recognition without excess.  
The logo doesn’t need to appear everywhere — the system carries  
the signal. The brand now operates at the calibre the practice does —  
closing the gap that was costing them work, and positioning them  
alongside the firms they were ready to compete with directly.



28Interlandi Mantesso Architects (im.a) Mark (Primary)



29Mark (Primary)Interlandi Mantesso Architects (im.a)



30Logotype (Secondary)Interlandi Mantesso Architects (im.a)



31Logotype (Secondary)Interlandi Mantesso Architects (im.a)



32StationeryInterlandi Mantesso Architects (im.a)



33Directors CardInterlandi Mantesso Architects (im.a)



34Interlandi Mantesso Architects (im.a) Mobile Viewport View Online: imarchitects.com.au

https://imarchitects.com.au/


35Interlandi Mantesso Architects (im.a) Mobile Viewport View Online: imarchitects.com.au

https://imarchitects.com.au/


View Online: imarchitects.com.au 36Interlandi Mantesso Architects (im.a) Desktop Viewport

https://imarchitects.com.au/


Office

Level 1, 405 Bridge Road  
Richmond, VIC 3121 Australia

General Enquiries

03 9429 4780  
info@imarchitects.com.au

Instagram

interlandi_mantesso_architects

ACN: 105 462 922        
Interlandi Mantesso PTY. LTD. Architects

Willow Park Hamstead Rd, Maidestone

Relevant Experience

Lorem Ipsum is simply dummy text of the printing and typesetting industry.  Lorem 
Ipsum has been the industry’s standard dummy text ever since the 1500s, when an unknown 
printer took a galley of type and scrambled it to make a type specimen book. 

Client Private
 Scale 280m  
Year 2019
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Company Profile Creative With the uniqueness of every project’s client, site, budget, 
program and aspirations, IMA is continuously searching for the 
best design solution that provides a robust and paramount seed to 
successful design outcomes. Our rigorous design processes lead 
to unique architectural outcomes within operational and financial 
parameters.

Sustainability Sustainable Environmental and Socially responsible 
outcomes are at the forefront of modern day design 
responsibilities. IMA informs every sustainable decision with the 
rigorous assessment of value, integration and outcome that has a 
lasting impact to the future of the building industry.

Collaborative We recognise and are proud of our highly collaborative 
processes gained over many years. We listen and share ideas, 
experience and knowledge with our clients, colleagues and 
consultants that enrich the process and needs of every unique 
project, resulting in the optimum built outcome.

Innovation IMA tirelessly search for innovative solutions to complex 
problems. Our rigorous exploration of concepts, technologies, 
software and processes inform our design solutions. Our 
commitment to forefront technologies and philosophies enables 
pioneering solutions for the benefit of our communities and client.

6

Leadership Team John Mantesso

Having graduated from Melbourne University in 1981, 
John founded an architectural practice which by the mid 1980’s 
had grown to a substantial number of projects in the retail and 
commercial sectors.

Besides his extensive experience in a broad range of 
projects including residential, commercial, healthcare and retail, 
John excels in quality hospitality related projects throughout 
Victoria and across Australia.

With his long and continuing involvement in Victoria’s 
alpine region, John has successfully completed some of the finest 
snow field developments, both at Mount Buller and at Mount 
Hotham.

Robert Ficarra

Robert has over 35 years of experience in the profession, 
including interstate and international positions. He is a founding 
director of Interlandi Mantesso Architects.

Robert is an active client liaison personality, building and 
maintaining professional relationships to all valued clients.

He is an active facilitator ensuring productivity is 
maintained at the highest level. Delivering quality architectural 
outcomes remains high on his priority list.

8Projects

Willow Park Hamstead Rd, Maidestone
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Fee Submission 80 Dendy Street, Brighton East
Attn: Lisa Vong
20 November 2026
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Practice ProfilePreamble

Established in 2003, Interlandi Mantesso Architects is a  
design studio that brings together many years of experience and 
vision for creating and crafting innovative environments.

As a boutique design studio that practices across a diverse 
spectrum of project types and scales, we pride ourselves on  
creating innovative and original architecture that stands the test  
of time.

Our team of highly skilled professionals are creative and 
exceptionally dedicated to tackle the unique opportunities and 
challenges presented. Our carefully balanced composition of  
experience and youth gives us the ability to respond with 
a personal touch for all project types, whether large scale 
commercial projects or intimate residential briefs.

37Interlandi Mantesso Architects (im.a) Submission & Proposal Template



Fee Submission

18 May 2026

New Commercial Development, 360 South Road.

18 May 2026

Client & Architect Agreement

Client  Markscon Pty Ltd
25 Nelson Street, Moorabbin VIC 3189 

ABN
 

Signed
 

Email
 

Architect 

Level 1 405 Bridge Road, Richmond VIC 3121 

Signed
 

Project Proposed New Commercial Development
360 South Road, Moorabbin, VIC 3189 

Date
 

03 9429 4780
imarchitects.com.au
info@imarchitects.com

Level 1, 405 Bridge Road  
Richmond VIC 3121

ACN: 105 462 922
Interlandi Mantesso PTY. LTD. Architects

Mobile no
 

5/11

Level 1, 405 Bridge Road  
Richmond VIC 3121

03 9429 4780
imarchitects.com.au
info@imarchitects.com

ACN: 105 462 922
Interlandi Mantesso PTY. LTD. Architects

1. Fees paid by Architect to Statutory Authorities At cost plus 10% 

2. Advertisements and published notices authorized by client At cost plus 10% 

3. Building and other contracts At cost plus 10% 

4. Photographic records authorized by client At cost plus 10% 

5. Special services At cost plus 10% 

6. Travel: At hourly rates. 

Distance allowance 90 cents per kilometer over 30 kms 

Time Allowance At hourly rates 

7. Air freight, courier services At cost plus 10% 

8. Reproduction Services  

- Photocopier A3 - $ 0.50 each A4 - $ 0.40 each 

- Colour Copies A3 - $ 3.00 each A4 - $ 2.00 each 

- Prints B1 - $ 5.00 each A3 - $ 1.50 each

 A1 - $ 4.00 each AO - $ 6.00 each

 9. Specialized Equipment At cost plus 10%

 10. Other items - as agreed with client At cost plus 10%

Appendix 1

Reimbursable expenses ( Disbursements )

All above rates are inclusive of GST.

18 May 202615/15

Design Stage

Parts A0 $ 35,000 

- Preparation of New Architectural drawings – of the alternate design layouts.

Design Development Stage

Parts A1 $ 130,000 

- Preparation of Architectural drawings by development of the Town Planning  
set of Drawings.

Contract Documentation Stage

Part B1 $ 170,000 

- Preparation of Architectural drawings, specifications and schedules for  
Building Approval.

Part B2 $ 220,000 

- Preparation of Architectural drawings, specifications and schedules for  
Building Approval.

Part B3, B4 & B5  $ 75,000 

- Preparation of detailed Architectural Interior drawings, for amenity blocks  
and associated schedules suitable for construction.

Administration Stages

Part D $11,500 p.m 

Assume 18 month construction period.
All Amounts quoted above exclude GST.
If further design changes are specifically requested by the owner, or the  
relevant authority, post approvals for any stages, any additional design work  
will incur additional fees.

5.00 Fee Proposal 

The fees for the services described in this Agreement shall be assessed on the basis of a 
percentage of the Building Cost of the Works, a lump sum fee, or an agreed hourly rate. 

If applicable, a combination of these fee methods may be used to establish the fees.

We propose the following fee based on Our Initial Design Budget Range breakdown for the project.

18 May 202611/11

38Submission & Proposal TemplateInterlandi Mantesso Architects (im.a)



39Title BlockInterlandi Mantesso Architects (im.a)



40Feed Post TemplatesInterlandi Mantesso Architects (im.a)



41Interlandi Mantesso Architects (im.a) Tote Bag



42Bill PostersInterlandi Mantesso Architects (im.a)



43LetterboxInterlandi Mantesso Architects (im.a)



44Site HoardingInterlandi Mantesso Architects (im.a)
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The work above represents the standard we hold across 
every engagement.

If the alignment is right, the next step is a conversation —  
not a brief.

We share specifics once we’ve established whether the  
fit is mutual.

Profile

Piccolo·House
Interlandi Mantesso Architects (im.a)

Case Studies

Alignment

Next
Contact

From here.
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Fin.

09:00–17:00
Monday to Friday

Hours

Cremorne VIC 3121
L2/65 Dover St

Office

Newsletter

Updates

LinkedIn
Instagram

Follow

+61 3 8256 7557
with@pxorst.com

Enquiries

Profile

Piccolo·House
Interlandi Mantesso Architects (im.a)

Case Studies

Alignment

Next
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Begin the conversation:

https://maps.app.goo.gl/fdL4RmTWiGmsqHjF8
https://maps.app.goo.gl/fdL4RmTWiGmsqHjF8
https://www.a--dialogue.com/
https:/linkedin.com/company/pxorst-design/
https://www.instagram.com/pxorst_design/
mailto:with%40pxorst.com?subject=
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